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In the Indian healthcare system, the combina�on of Potassium Citrate and Citric Acid is considered a 
Cornerstone treatment, par�cularly in the field of Urology.

Industry Applica�ons :
Pharmaceu�cals | Food and Beverages | Health Supplements
Primary Medical Uses (O�en in Combina�on):

Kidney Stone Preven�on and Treatment :
This is the most common applica�on. The combina�on works by making Urine more Alkaline (less Acidic). 
This increase in urinary pH, along with higher Magnesium, Potassium, and Citrate levels, helps prevent the 
crystalliza�on and accumula�on of stone-forming Salts, especially Calcium Oxalate and Uric Acid Stones.

Market Growth and Poten�al :
In the food and beverage industry, Potassium Citrate accounts for a 46.11% market share, largely due to its 
versa�le roles as a Preserva�ve, pH Buffer, and Sodium-Reduc�on Agent.
While the Dietary Supplement Segment represents a smaller share in volume, it shows the fastest growth 
rate, with a projected CAGR of 5.05% through 2030.

BLOG
OF THE MONTH

Mr. Vinay Ahuja 
Sr. Mktg. Execu�ve
Editor for the Month
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The Asia-Pacific (APAC) Region is consistently iden�fied as the largest and fastest-growing market globally for 
Potassium Citrate.Compound Annual Growth Rate (CAGR) of 5.44% over the next few years.

We are Leading Potassium Citrate Monohydrate, IP, BP, USP, Food grade Manufacturer/ Supplier in 
Vadodara, Gujarat, India.

Citrate Power: The Mineral that Fights Kidney Stones
(Potassium Citrate Monohydrate)



- Oct 2025 - 
PCAPL Events

Ms. Bansari Barot Mr. Umesh Parmar
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Diwali Celebra�on at Prakash House

Fun Group Ac�vity : Bollywood Pic�onary Challenge



- Oct 2025 - 
DAAN Utsav

Swachhta Drive at Krishna Industrial Estate

Slide Dona�on at Sankalp school for special children

Blood Dona�on at Prakash House and collected 53 units

Uniform Dona�on at BalGokulam Orphanage home

Cash Dona�on at Arpan Charitable TrustClothes Distribu�on at Anand Ashram
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Prakash celebrated JOY OF GIVING WEEK (DAAN UTSAV) from 2nd October to 8th October and  conducted 
following ac�vi�es :



Siegwerk, Germany-based maker of prin�ng inks and
coa�ngs for packaging applica�ons, has inaugurated
its newly expanded and automated blending facility in
Chakan, Pune.

IFF, a global leader in flavors, fragrances, food
ingredients, health and biosciences, announced its
plans to build a new scent crea�ve center in Mumbai,
India.

Gujarat Narmada Valley Fer�lizers & Chemicals
(GNFC) has resumed opera�ons at its toluene
diisocyanate (TDI)-II plant in Dahej as of September
28, 2025, following a brief shut down due to a gas leak
on September 19, 2025.

NTPC Green Energy Ltd. (NGEL), the green energy arm
of power genera�on PSU, NTPC, has invited Indian
and global green chemical companies to develop
projects at its Pudimadaka green hydrogen hub in
Andhra Pradesh.

Deepak Group opens new R&D centre in Vadodara - 
Gujarat-based chemical intermediates firm, Deepak 
Nitrite Ltd., has inaugurated its new innova�on centre 
spread across a 5-acre campus in Savli, Vadodara

Prime Minister Narendra Modi virtually inaugurated 
Indian Oil Corpora�on (IOC’s) new acrylics and 
Oxo-Alcohol complex at the Gujarat Refinery 
in Vadodara.

According to a report by investment  management 
fi rm, Omniscience Capital, India’s logis�cs sector is 
expected to grow threefold to approximately Rs. 120  
trillion over the next decade.

KJ Somaiya Ins�tute of Management (KJSIM), in 
co l labora�on with  the  Indian  Academy of 
Management (INDAM), recently Organised the 
‘INDAM-KJSIM Interna�onal MSME Conference 2025; 
at the Somaiya Vidyavihar Campus in Mumbai.

Siegwerk, Germany-based maker of prin�ng inks and 
coa�ngs for packaging applica�ons, has inaugurated 
its newly expanded and automated blending facility 
in Chakan, Pune.

The government has announced the li�ing of the 
export ban on de-oiled rice bran imposed last year.

SABIC, a global leader in the chemical industry, 
showcased its theme “Connec�ng Everyday Life”  K 
2025 by unveiling innova�ve solu�ons that   help in 
develop everyday  products through   extensive 
collabora�ons across the value chain.

France-based fragrance house, Sozio, has announced 
the opening of a crea�ve centre in Mumbai and a 
new produc�on site in Ahmedabad, Gujarat. This 
marks a significant step in Sozio's interna�onal 
expansion and reflects our commitment to serving 
local markets more efficiently.

Industrial gases supplier, Linde India, has announced 
the commencement of commercial produc�on at its 
new gas facility in Unnao, Lucknow.The plant is 
designed to support both industrial and medical 
requirements, with an emphasis on boos�ng 
storage, handling and distribu�on capabili�es.

Ducon Infratechnologies Ltd., a Thane-based 
engineering solu�ons provider, said it  has 
commenced research and development to design 
and pilot a solvent-based technology for carbon 
capture.

Novopor Advanced Science Pvt. Ltd., the Hyderabad-
based contract development and manufacturing 
Organisa�on (CDMO) opera�ng in the Speciality 
Chemicals space, has inaugurated a pilot plant facility 
at its Vizag site in Andhra Pradesh.  

MARKET

UPDATES
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Rinku loved her smartphone more than anything in the world. From the moment she opened her eyes in the 
morning �ll she went to bed at night, her fingers never stopped scrolling. Social media, games, videos—she 
lived in a glowing digital world that kept her endlessly entertained. 

Her parents o�en reminded her gently, “Time is precious, Rinku. Don’t waste it on screens,” but she would 
smile, nod, and con�nue as before, lost in her virtual world.

Days turned into weeks, and weeks into months. Her studies began to suffer, her crea�vity dimmed, and she 
o�en felt �red though she had done nothing real all day. One night, a�er hours of endless scrolling, Rinku’s eyes 
grew heavy. S�ll clutching her phone, she dri�ed into sleep.

In her dream, she entered a strange room filled with hundreds of glowing clocks. Each clock had a person’s 
name wri�en on it. Some clocks �cked steadily, some moved slowly, while others had almost stopped.

Curious, Rinku  searched for her own name. When she found her clock, she was shocked—it was �cking much 
faster than the others, as if �me was slipping away. Suddenly, a voice echoed through the room:  “Every 
moment you waste carelessly, your clock speeds up. The faster it �cks, the less �me you will have to live your 
true dreams.”

Rinku woke up with a jolt. The dream felt so real that she couldn’t ignore it. From that day, she started limi�ng 
her screen �me, focusing more on her studies, spending quality moments with her parents, and rediscovering 
the beauty of real life. She even took up pain�ng, something she had always loved but never found �me for.

Months later, she felt happier, healthier, and more confident. She realized that her “dream clock” had given her 
the biggest lesson of her life: “Time once Lost never comes Back.”

MORAL

STORY

Time is the most valuable treasure we possess. When we waste it, we lose a 
part of our life that can never be regained. Use your �me wisely - it shapes 
your Des�ny.  

MORAL
 OF THE STORY

The Digital Clock 
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The workplace of 2025 is a landscape of constant change—economic shi�s, technological disrup�ons, 
global crises, and rapidly evolving customer demands. In such an environment, the true test of 
Management is not how well a team performs when things are smooth, but how quickly it can adapt and 
thrive When something unexpected happens. That’s why the most successful Managers today are 
focusing on building resilience within their teams.

Resilience in Management means equipping people with the mindset, tools, and confidence to bounce 
back from setbacks, learn from challenges, and stay mo�vated through uncertainty. Instead of trying to 
control every situa�on, resilient leaders create condi�ons where teams can recover, adapt, and even grow 
stronger.

Key Prac�ces to Build Resilient Teams :

Normalize Change : Remind teams that change is not an interrup�on—it’s the new normal. Managers 
who frame change as an opportunity reduce fear and resistance.

Encourage Experimenta�on: Allow space for trying new approaches. A resilient team sees failure not as 
defeat, but as feedback for improvement.

Strengthen Emo�onal Safety : Employees must feel safe to speak up, share concerns, and suggest ideas 
without fear of judgment. Psychological safety fuels resilience.

Promote Con�nuous Learning : Support up skilling and knowledge-sharing. A team that learns constantly 
is less shaken by disrup�on.

Model Calm and Op�mism : During challenges, employees look to their leader’s behavior. A calm, 
solu�on-focused manager inspires confidence even in crisis.

Resilient teams don’t crumble under pressure—they adapt and emerge be�er equipped for the future. By 
fostering resilience, managers transform uncertainty from a threat into a driver of growth. In today’s 
unpredictable business world, resilience is no longer op�onal; it is the founda�on of long-term success.

Building Resilient Teams 
in Uncertain Times

MANAGEMENT

TIPS
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AHOP :  CKSU  ::   BJMF  :  ?

Iden�fy the Emoji

There is a Three Digit number.  The Second Digit is Four �mes as big as  
the Third Digit, while the First Digit is Three less than the Second Digit.  
Please  iden�fy the number.

I am a number. Mul�ply me by 4, then subtract 6. You get 18.

Jus�fy the substance :
By ligh�ng another candle the candle never loses anything            
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By Three  methods we may learn Wisdom: 

First, by reflection, which is noblest; 

Second, by imitation, which is easiest; 

and third by experience, which is the bitterest.” 

PUZZLE

YOURMIND

Q1-

Q2-

Q3-

Answer to
the Puzzles of 

Sep 2025

Q. 1) 9
Q. 2)  Growing Old
Q. 3)  9
Q. 4)  2
Q. 5) 366

Q4-

Q5-



Head Office :

Survey No. 530/1, Somnath Estate, IPCL Road Karachia, Vadodara - 391350   I   M: 97246 44207 I 9327969218 

H-110, 1st Floor, Titanium City Center, Nr. Sachin Tower, 100 Feet Ring Road, Satellite Area, Ahmedabad - 380 015 

Mob. 8511126722 /8511126720 I Email : dhavaldesai@prakashchemicals.com 

Plot No 20, 21 & 22, R.K. Co-Opera�ve Ware House, B/h Alfa Hotel, Nr Tata Steal, Narol Aslali Rd, Aslali, 

Ahmedabad - 382 427  I  E-mal : :amdwarehouse@prakashchemicals.com 

B-119,120 C-119,120 Green park Surat Navsari Road Unn Sachin, Surat pincode- 394210

Building No. B-16/1, Godown No.8 to 12,  OVALI Village, Parasnath Complex, Dapoda Road,Bhiwandi, Mumbai - 421 302, 

Maharashtra,  India.

Khodiyar Park Shed No.3, Ruda Transport Nagar, Sokhada Village, Navagam, Taluka : Rajkot, Dist. Rajkot - 360 002. 

Contact Nos. 84889 80856, 8511166879, 63588 08757

198, Adinath complex, Madhavaram, Chennai - 600060

Ahmedabad 
(Office):

Ahmedabad 
(Warehouse):

Surat (Office 
& Warehouse):

Mumbai (Office 
& Warehouse):

Rajkot 
(Warehouse):

Ranoli
(Warehouse):

Chennai
(Warehouse):
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